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Media release: EMBARGOED UNTIL TUESDAY 29 SEPTEMBER 2020 

NEW GLOBAL TOURISM PLATFORM 
‘BONAILIE’ LAUNCHES 
Born from the industry devastation of Covid-19 - Bonailie is a collaborative solution to 
positively shape the future of tourism through a purpose-led community platform 

 
 
Tourism industry stalwart and Global Scot, Julie King today unveiled Bonailie - a tourism industry 
community platform to allow global industry collaboration, driving 21st century thinking, to positively 
shape the future of tourism and create a positive impact on the world. 
 
“The impact of Covid-19 on a USD$8.9 trillion industry that accounted for 10.3% of the world’s GDP 
and 1 in 10 jobs around the world, was devastating and heartbreaking.  It is an industry that I love and 
have operated in globally for 34 years.  We knew that things could no longer continue as they had 
done – it was now time to reshape our vision of the future of the tourism industry, for the better and 
play a bigger role. Our research highlighted the need for global collaboration in shaping that future – 
together,” said Founder and CEO Julie King.  
 
Bonailie is a global platform that will deliver weekly engagement and collaboration through 
webinars, panels, and the ability to connect with global sector partners and peers, provide growth 
indicators and showcase best practice and innovation. It will produce monthly intelligence with 
market snapshots and insights and will facilitate access to learning programs for tourism industry 
leaders to execute 21st century business models.  
 
King said, “I see it as a hub for positive change that will unite the global tourism industry to 
collaborate for a common purpose - to drive best practice.” 
 
Bonailie will house the world’s largest engaged global directory – a community of leaders across the 
complete travel, tourism and hospitality supply chain, specifically for purpose-driven decision makers 
who want to see a shift in the industry. The Bonailie journey will take them through three areas: 
Engage, Evaluate and Grow. This will be supported by a global partner network of businesses that 
will be accredited by Bonailie across the full spectrum of the travel and tourism eco-system. 
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Bonailie will be gifting the industry a 10-week global webinar series from the week of 12 October 
2020.  Simply sign up for the webinars via Bonailie.world and link to Bonailie’s private Facebook 
Group to join the community.  The first global webinar commences 14 October and the topic is 
Economic Insight, Trends and 21st Century Business Models – Travel & Tourism. This will highlight 
what businesses can be doing to prepare to come out of the recession in September 2021. For the full 
program visit Bonailie.world 
 
The Bonailie platform will go live from late November where tourism decision makers can subscribe 
on a monthly or annual basis. In addition Bonailie will be providing 26 recorded webinars providing 
insights into business sustainability and forward thinking business models through its collaboration 
with UK founded, Business of Brand, a global purpose driven platform connecting businesses to 
learn and trade. For every subscriber, Bonailie will be donating an amount to the L&D Foundation, 
which will provide support to disadvantaged tourism businesses and countries through the Bonailie 
platform and Business of Brand programs. 
 
For more information visit Bonailie.world 
 
For more media information or interviews with Founder and CEO of Bonailie, Julie King, contact 
media@bonailie.world / +61 438 798 222. 

 
About Bonailie 

Bonailie is a collaborative community platform with one clear goal – to bring the tourism industry 
together to unite for common purpose. Bonailie, as a platform, will share insights, content, best 
practice and innovation for a monthly subscription.  Bonailie.world. 

 
About Julie King 

Bonailie founder Julie King is an entrepreneur and industry leader with more than 34 years of 
international success, working within and consulting to the hospitality and tourism sectors.  She has 
experience working in luxury hotels in the UK, managing tourism consultancies in Dubai and more 
than ten years’ expertise as a global tourism advisory and representation business owner based in 
Australia. Julie has developed a holistic view of the most important areas of growth and change in 
international tourism.  Her established award-winning consultancy, Julie King & Associates, has 
offices in Sydney, Melbourne, Perth and New Zealand.  Julie has led more than 200 consultancy 
projects in 24 countries, including 12 representation projects across 36 countries.  Julie is also a Global 
Scot (globalscot.com/home). 
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About Business of Brand (BoB) 

BoB Group began in the UK and today has offices globally.  BoB Group was founded by serial 
entrepreneur and best-selling author Linzi Boyd and leading global business guru and commentator 
Darren Shirlaw who brought together their expertise of growing famous brands and building 
business structures.  BoB’s ethos is to change the way modern business operates. Born from a desire 
to build brands, grow businesses, impact industries and shift the world into a new era.  Its intention is 
to build and inspire the next generation of world leaders. BoB is creating a new business language, a 
coding system for growth. businessofbrand.com 

 
About the L&D Foundation 
At the heart of everything Business of Brand does is education. The L&D Foundation was set up to 
support early-stage growth businesses and those from disadvantaged backgrounds. BoB gifts its 
intellectual property to help those who will benefit from it the most. businessofbrand.com 

 

 


